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Web push is an innovative marketing channel that has been rapidly
gaining attention and credibility as one of the most effective and
powerful ways to re-engage website visitors. There is a lot to learn
about this form of digital marketing, especially if you are new to the
world of web push.
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1. CUSTOMIZE THE OPT-IN PROMPT

Let’s start from the beginning! Before you can send anyone a web push notification, they have to
opt in. While you can use the standard opt-in prompt, we recommend customizing your prompt
to give your potential subscribers an idea of what to expect from your web push notifications.

https://yourwebsite.com

Want To Learn From The Pros?

Subscribe to our push notifications and see how
to leverage this new marketing channel.

NO THANKS ALLOW

This is your chance to show the value of your notifications so that your subscribers are more likely
to allow your notifications. Will you announce sales, alert of new messages, or deliver breaking

news? Clue people in so that they are better informed when deciding whether or not to opt in.

@ LEARN HOW: Aimtcll.com/Custom-Opt-In
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2. CREATE CUSTOM SEGMENTS

Once you've crafted your first web push campaign, the next step is to select your audience! While
you can send a notification to your entire audience, that is rarely your best option. Instead, you

should make use of custom segments in order to target more specific groups of people.

New Segment: Target Audience #2

Region/State v Is California

AND n Region/State Is New‘fo| ‘

+ Add Segment Condition

New York

- and -

Age - Greater than 30

+ Add Segment Condition

Your web push platform tracks a lot of relevant information that you can use to segment your
audience. Segment according to device type, geographic location, amount of money spent, pages

visited, time since last visit, and a lot more. You can read up on all of your segmentation options
here.

While your entire audience shares an interest in your brand or website, they are still a unique
mixture of people. Segmenting your audience allows you to craft more personalized campaigns
that are more likely to resonate and result in a click back to your website. Personalization is not a

passing trend in digital marketing, it is here to stay. Make sure you make use of it with your web
push campaigns!

@ LEARN HOW: Aimtell.com/Custom-Segments



3. BROWSER / DEVICE FORMAT

Ensuring that your message looks presentable is just as important as what your message actually
says. If you aren’t careful, your headline or body content may get cut off as a result of the browser

or device your subscriber is using. Thankfully, this isn’'t something that is out of your control.

¢ €

€ ud

Instead, segment your audience based on their browser or device type. Slight tweaks to your
Mmessage cah ensure it looks good across all screens and browsers. We also recommend placing
the most crucial part of your message towards the beginning of your title or body content to
ensure it doesn’t get cut off. You can also send test notifications in order to make sure it looks

exactly how you want it to.

@ LEARN HOW: Aimtell.com/Browsers-Devices
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4. INCORPORATE ACTION BUTTONS

One of the best ways to measure the success of your web push notifications is by viewing your
click through rate (CTR). If not many subscribers are clicking your notifications, you are going to
struggle to hit your marketing goal, no matter what it happens to be. One way to help boost your

CTR is by incorporating action buttons.

“ Were Still Holding the Purse You Liked!
Get 10% off your next purchase.

LEARN MORE

“

W ADD TO CART

Call to actions {or CTAs) help in just about any marketing situation, and that includes web push.
Giving your subscriber a specific goal to complete, as well as an easy way to do it, is a great way to

boost your overall web push effectiveness.
For an ecommerce store, you might have an action button that says ‘check out now’ or ‘add to

cart.” If you run a blog, a ‘read more’ button can help inspire your subscribers to click. This gives

them an easy clear path and can really work wonders at improving your CTR.

@ LEARN HOW: Aimtell.com/Action-Buttons



5. OPTIMIZE BY USER TIMEZONE

It may be 1in the afternoon your time, but that is likely not the case for all of your subscribers. To
ensure your web push notifications arrive when you intend for them to, make sure you optimize by
user timezone. This is a quick and easy way to help ensure you are providing a great user

experience for all of your subscribers.

usa, INDIA CHINA UK

Push notifications that arrive at the wrong time don't just feel out of place, they can also result in
low engagement if they arrive at an inconvenient time like super early in the morning or late at
night. An annoyed subscriber can easily decide to unsubscribe from your notifications, and you

don’'t want that! Avoid any mistakes of this nature by simply optimizing by timezone.

@ LEARN HOW: Aimtell.com/Timezone-Optimization



6. MAKE USE OF TRIGGERED CAMPAIGNS

There are two main types of web push campaigns: manual campaigns and triggered campaigns.
You can set Up a manual campaign any time you want. Create the campaign, select your
audience, and schedule it. Triggered campaigns, however, send as a result of a user’s specific

action at your website.

Q Track Pageview: Product Page

‘E Trigger: Abandoned Cart

@ Wait Delay: 24 Hours

[} Send Nactification: Last Chance

J Completed Conversion

All you need to do is create the campaign and specify what the trigger will be. Once set up, it will
trigger and send automatically whenever a subscriber completes the given action. This could be
visiting a certain page at your welbsite, opting in to your web push notifications, or abandoning

their shopping cart {just to name a few).

Triggered campaigns are highly relevant to your subscribers, making them some of the most
effective. They also couldn’t be easier to set up! Automation like this helps to save you time and

helps you achieve your marketing goals.

@ LEARN HOW: Aimtell.com/Triggered-Notifications



7. EMPLOY PERSONALIZATION

We mentioned personalization earlier when we talked about segments, but there is more you can
do to really personalize your web push notifications, and it's something that all web push users

should take advantage of.

Segment: Miami Flights 540 Contacts

Hey First Name , you'll love this!

Grab aflight from City to Miami for 20% off
whenyou book inthe next 24 hours!

BOOK FLIGHT

Personalization is easily achieved by setting up various custom attributes. These can allow you to
add dynamic elements to your notifications, such as a user’s first name. You can also choose to
add fallback text in case the custom attribute doesn’t exist for a particular user. This is a great way

to add an additional layer of personalization to your web push campaigns.

@ LEARN HOW: Aimtell.com/Personalization
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8. A/B TEST NOTIFICATIONS

Test various elements of your web push notifications by setting up A/B tests! A/B testing is proven
to be one of the best ways to improve things like CTR or conversion rates. Don't rely on guesswork
when it comes to your web push subscribers- test various headlines, action buttons, body text, and

more, and see what works best!

A/B testing works best by only changing one element at a time. Test two unique headlines, for
example, but keep the rest of your notification the same. If one notification performs better, you
can feel confident it was because of the headline change. If you test numerous elements at once,

you will have no way to know which caused the increase in performance.

No matter how well your web push notifications perform, there is always room for improvement.

Set up some A/B tests and you are sure to increase your campaign effectiveness over time.

@ LEARN HOW: Aimtell.com/AB-Testing
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9. UTILIZE CUSTOM ICONS

Visual elements dominate the marketing world these days. Help your web push notifications
stand out by incorporating unigque visual elements. The best way to do this is by using custom
icons. By default, your logo will be used for all your notifications. We recommend adding in some

other images into the mix to differentiate different types of campaigns.

Turn heads with this leather ba
PRINCESS g

POLLY

Get it now before it runs out of stock!

W ADD TO CART

Speaking of visual elements, make sure you have fun with your campaigns too and use some
emojis to draw attention! Emojis aren’t just fun to use, they actually work well in marketing

messages. Push notification open rates improved by 85% when they included emojis.

You can also use large images in your web push notifications, but be aware that they won't show

up for all of your users. Large images only display for Google Chrome users on Android mobile
devices or on Windows desktop devices.

@ LEARN HOW: Aimtell.com/Custom-lcons




10. SETUP CONVERSION TRACKING

Finally, in addition to tracking your CTR, you should also absolutely track your conversions that
result from your web push campaigns. If you are an ecommerce brand, you can track sales that
result from a web push campaign. In other cases, you can set up other custom events as your

conversion and track how well your web push campaigns perform.

\ Were Still Holding the Purse You Liked! -
! Get 10% off your next purchase. g \‘-\\
L ] hY ] ®
/ _ /
¥ ADDTO CART

Seeing how many users click your campaigns is helpful, but to really analyze how well your web
push campaigns are performing, you need to enable conversion tracking. If you've got a good CTR

but a low conversion rate, you've got a problem. Track your conversions and tweak your campaigns
as needed to help boost your conversion rate.

@ LEARN HOW: Aimtcll.com/Conversion-Tracking



WRAPPING UP

No matter what your company looks like, if you've made the decision to get started with web push,
you need to keep these things in mind. These 10 best practices for web push notifications will help
ensure your campaigns are successful and result in a solid increase in both traffic and conversions

by optimizing your web push experience at each stage of the process- from opting in, to the

notifications themselves, to your analytics. All you've got to do now is get started!

Have a specific question we didn't answer here? No problem. Send us a message letting us know.

YOUR TURN

75

Whether you have an ecommerce store, blog,
SaaSsS platform, you can benefit from web push @

notifications. Utilizing incentives, segmenting o

Welcome!

Thanks for subscribing!

your audience, and crafting smart campaigns
can ensure you will have success with your push

notifications.
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